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Abstract  

In the conditions of company operation globalization, the increasing use of information technology, increasing 
complexity of business transactions, and increasing business risk, the role of competitive management 
accounting is becoming increasingly important, especially in making strategic business decisions. As a part of 
strategic management accounting, competitive management accounting positions the company to a place 
which has the best view of the existing and potential competitor activity, by creating a strong information base 
on competition, all with the aim of creating added value and improving the company operations. This paper 
aims to highlight the importance of competitive management accounting in strategic decision making, and on 
the basis of case studies in the world and empirical research conducted in Sri Lanka, to highlight the importance 
of competitive management accounting in the world and to answer the question of whether the companies in 
Sri Lanka use the information from competitive management accounting in business decision making.  
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