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Abstract  

Now-a-days Corporate Social Responsibility is gaining prominence among the organizations of various fields. 
Organizations now are emphasizing on CSR initiatives by integrating their business operations with the CSR 
activities to sustain in this competitive world.  

This study is based on secondary data collected through the company annual reports and company guides. In 
some cases, some data and information was collected from the websites of the sampled firms, different articles 
and papers. Data were collected for last Six year periods. To measure the profitability data were obtained 
through annual reports of selected Five Banks.  

The main purpose of this study was identifying the relationship between Corporate Social Responsibility and 
firms‟ performance. The relation between CSR activities and Firm value .more important is, perhaps, the lack 
of understanding about the channels through which CSR affects Firm value. There is a direct link between CSR 
and Firm value in this show, impact of CSR on Firm value depends on the ability of CSR to influence stakeholders 
in the Firm.  

In order to answer these research questions, quantitative method will be used. Furthermore qualitative 
analysis also conducted to find out what are fields banks invested as CSR. Bank wise analysis was conducted 
and finally goes for a conclusion of sector.  
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