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In the Food and Beverage Industry of Sri Lanka_ there is implication in lilerature that
the motivational factors contribute o job satisfaction of sales and markeimg
emploves. Job Satisfuction represents one of the most complex arcas facing by the
mandgement when they managing their employees at today's business context. The
facts in sccondary data regarding the industry conclude there 1s a more 1mpact of job
satisfaction to the motivation of the eriployees, Therefore. as stated in the research
topic, this study 15 designed to find the impact of the motivational factors on the job
satisfaction of sales and marketing employees. Job satistaction i1s measured by the
level of satisfaction while the motivation fhctors are measured by the practices
towards compensation, trmmng and development and health and safety. The general
objective of this study 18 0 enhance employee performance by enhancing job
satisfaction through addressing the signilicancée ol training and devélopment
practices, conipensation practices and health and safety pructices m Food and
Bevernges industry of Sn Lunka. This research plans 1o use primary data which will
be gathered through a questionnaire distributed among a sample selected from the said
mdustey. The study is placed in the positivist puradigm and quantitative data analysis
will be-earned out. SPSS and Microsoft Excel will be employed to analyze data
Findings i the studv will be uged to denve recommendations for the selected industry
to improve the job satisfiction and there by improve the performance of the emplovees

which will ultimately enuble to improve the overat] performance of the organization,

Keywaords: Job Satisfaction, Motivation, Training and Development Fractices,

Compensation Practices; Health and Safery Practices

37



