SCIENTIFIC PAPERS OF THE UNIVERSITY OF PARDUBICE

Series D

Faculty of Economics and Administration
No. 23 (1/2012)
Vol. XVII

Registration MK CR E 19548
ISSN 1211-555X (Print)
ISSN 1804-8048 (Online)

Contribution in the journal have been reviewed and approved by the editorial board.
Contributions are not edited.

© University of Pardubice, 2012



EXPLORING THE IMPACT OF CONSUMER
IMPULSIVENESS ON COGNITIVE DISSONANCE: AN
EMPIRICAL STUDY

W.M.C.Bandara Wanninayake, Miloslava Chovancova

Abstract: Impulsive buying is a common phenomenon in consumer behavior and
previous studies found that it has a direct bond with cognitive dissonance. However,
the nature of the relationship could not be generalized to each circumstance. In this
study, researchers viewed this issue by investigating degree of cognitive dissonance in
impulsive purchasing and planned buying and assessed the impact of consumer
impulsiveness on cognitive dissonance by paying special attention to the mode of
payment. The study was conducted among randomly selected 345 customers who
made both planned and impulse purchasing from three main supercenters and two
fashion houses located in Colombo, Sri Lanka. Questionnaires were designed based
on scales that were already validated in the previous studies. The reliability of scales
was measured by Cronbach’s Alpha coefficients. The paired samples t test, multiple
regression analysis and independent sample t test were used for the data analysis and
testing hypotheses.
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