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Abstract

Television, as one of the most powerful media in the modern communication world
influences the social structure and organization both positive and negative aspects in
diffident ways. This research was done for the purpose of observing how television
influences on individual personality development and changing the view of a
sociological study. The problem of the research was “How Television influences to
organize in individual personality”. The main goals of the research were to identify how
television programmes’s nature and affect the personality structure and organization
and the style of influence on organizing individual personality.

The research was done on purposive sample under the non-probability sample using a
sum of 200 viewers including both rural and urban 10 areas in each .Representing
Married, unmarried, cast, Class, and Gender in equal proportion and range of age .The
methodology of research was the survey proposal under the descriptive research
method and techniques were questionnaire, Interview and Observation by data
collecting.

The analyses was done on how Television influence traits, knowledge, attitudes, mind
factors and social factors and also Perception factors influence in forming individual
personality and also to find out positive or negative impact on Perception factors of
current life style, knowledge of new things, and observance Television character.

According to the findings Television has influence on changing and organizing
Knowledge, personal traits, Organization of Mind factors, organization of wellbeing in
self. While it doesn’t have much effect (slightly affected) on changing and organizing
attitudes, good social factors, organization of good mind factors. In the same time
Television has positively influenced on news, documentary programs, for the new
things, current life style, for mind factors, and selection of good things and bad things.
The programs such as Education, Health, Religion, and political, for current lifestyle ,for
observance TV character of modern social attitudes, and for organizing social found of
person have negatively contributed in changing and developing individual personality.

Thus, this research is finally concluded stating that Television has affected the building
of mobile personality by negatively influence on changing and organizing individual
personality.
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