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Abstract

This thesis is titled “a psychological analysis of women entangled in fashion propaganda
through the print media” and there will be a critical look at how the print media contributes
to spreading information on fashion. The question under probe here is whether women
are influenced by fashion propaganda and how that takes place.

This thesis discusses points such as recognizing fashion, history of fashion, the origins
of fashion as a business, the entry of fashion to print media, how women respond to
fashion according to the workings and nature of the female mind and the contribution
of print media towards these factors. This thesis is based on a newspaper analysis that
stemmed from a questionnaire provided to 20 randomly selected readers based on
articles that appeared in Tharunee and Daily News newspapers published from January
2012 to December 2012. Additionally, data was gathered from interviews conducted
with religious leaders, intellectuals, newspaper editors, sales and circulations heads
of newspapers, psychiatrists, photographers, models, dress designers, members of the

- business community, newspaper readers and salon personnel.

When selecting articles for the subject area under discussion, photographs, articles
and the space allocated to same in the aforementioned newspapers were taken into
consideration. I examined the strategies used by the newspapers to conquer the market
through fashion information in addition to the newspapers’ national media role. As

- secondary data, books, research papers, Internet articles and newspaper articles on this
subject were scrutinized. A conclusion was reached that the newspaper industry thrives
“on human biological needs and that fashion was a vehicle for such needs. Moreover, it
was concluded that there is a close link between fashion and psychology and that women
responded to fashion propaganda due to their innate mental condition.

It was concluded that women get mental simulation and satisfaction by responding to
newspaper articles that highlight fashion. Since the printed media is easy to peruse
frequently, this habit is a major factor that helps sustain the newspaper industry.

In a context where no one has apparently done a psychological analysis of the extent to
which women depend on fashion propaganda and information in the printed media, the
aim of my thesis is to fill that lacuna.
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