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ABSTRACT

The subject field of the making predictions can be introduced as an area which
has been born due to humans’ interest to know what will happen in the future,
prior to its happen-ing. The history of the origin of the field of predictions is as
long as the history of the origin of the humans. There are two main categories of
these predictions. They are scientific predictions and unscientific predictions.
The contemporary mass media is no longer a tool to socialize the information
getting from any and every source. Even the predictions which have not proven
scientifically will create influential and strong public opinion in society when
they are empowered through this mass media, operated as a producer of

information.

In this study on predictions and public opinion, the areas of the origin of the
subject field of predictions, its expansion as well as the methods of making
predictions based on the extrasensory perception were studied. The question of
this research was whether the mass media is able to create public opinion
through the messages about predictions made by the extrasensory perception.
Accordingly, the predictions on the world’s end in 2012 were studied, specially
taking the reports published in internet into consideration. The research was

based on two supplements of astrology, issued with two national newspapers.

The data were collected through case study, content analysis, reflective study
and interviews. The research revealed that the mass media have more ability to
create public opinion through the predictions which cannot be proved
scientifically. It was recognized that the internet and newspapers should act
according to a more developed social responsibility in taking the messages of
predictions to the receiver, with an objective beyond achieving commercial

goals.
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