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perceived risk and context on consumer inferencing about
ormation: with special reference to consumer durable sector in
Sri Lanka

RAS Weernsiri’ and DMR Dissanayake’

ates 1o evaliate the hanid,

thatinferencing has sigmficant effect on likelihood of purchiase of a brand,
ion of the proporiion nl'uun-mm&ﬁ who ﬁdﬂpi iﬁlbtmuinu-uu—um{y hits mccwed

Htmses They measured incidence of i mtcruu:mg by askuu_ re:m:mdentq to deseribe
gess during the evaluation and identifying those who had mentioned the word mfer in
ofthe process, Sinde infercncing is n cogmilive process, such elicitation of the process
tinunder reporting. There has been no other study to corroborate the dbove findings.
dy attempted 10 measure inferencing using indirest methods, The study also examined
miers perception of risk associated with a choice and the composition of the set of
3 the consumer al the time of evaluation on inferencing,

s classified mto those who mierred and those who did not, by compariniz their overal]
nds with overall evaluations of the sume brands by respondents in control canditions.

) nl' the set of brands presented to the respondents was manipulated varying the number
iplete and incomplete nformation. Different purposes of buving were used proxy for
percerved risk. Duta from 200 respondents in Gampaba district were analyzed using

neing occurred in about one third ol the Cases, far more than previously reported.
ibm:d that respondents were not nisk averse while making and wiference. This is in
1o !htnc-rmdl tendency of peoplé to be risk averse _

osition of the set of brinds available o the rc::pc:mdull it the time of evalugtion i
on itiferred value and probability of making an inference.
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