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ais one of the countries that practices patlinmentary democracy rule. With reference
fihe Federal Constitution, elections allow the principle of freedom fora citizen 10

es and choose their own leader who will speak out for their rights. Voters arc also

watds the victory of uny election, wheteas political parties will fight for votes v
o is asignificant

10 influence and persuade volers 10 voie for them. General electy
POWET, &5 any decision made will determine the citizen’s future fromall walksoflife.
{ dictionary, election is defined as “the process of choosing a person or a group of
on, especially a political position, by vating™ (p: 490).
jcation delivery isalso significant in relaying messagesto the community, which 1s
n th e pust general elections - since the first general election in 1955 upto the 13" general
jpril 3, 2013 under the leadership of Dato Seri Najib Tun Razak The pattern of message
: munity, apart from bringing forth a great impact on the
fichael C. Leernay (2002), electionsare often associated
tion campaign, either in developed or
(Zaherawati Zakaria 200 8:279).

:dl @ great impact on the com
om in Malaysia, According to N
hich is very popular and significant in any elec
puntries that refers o * Media, Money and Machinery”
re<ort to communication strategies that revolve

the voters to sway their votes. Apart from
ication such as public debates or speeches, electronic iiedin such asradio; television,

and also the print mediasuch as newspapers, [lvers, banners and posiers arc regarded
enit broker of information. Refer to Shanto lvengar(2011:191), Media-based campaigns
ptwo stages: free medid (news coverage) and paid media candidate ndvertisement),
onies that media, taking on the role as amedium campaign channel brings a greal impact
wunity as it influences their minds and perspectives on arising problems in the country
fing) whilst shifting citizens' take on public issues (fruming), altering the criteria by which
their choices (priming), whereas the evidence demonstrated considerable changes in
fiment (persuasion) (p: 13).

+than 150 years since its introduction (o the wotld in 1826, photography has been utilized
Wi range of print, electronic and other forms efmedia suchasin advertising and commercial,
ind film-making, fine art photography, portraiture and journalistic form (Warren 2002: 257

ain absolute victory, political partics often
ad electronic media in efforts to influence
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