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The brand loyaity is estubbished in consumers” mmid set based on
different brand wmplmes those: they are-perceived and the persani
factors wo. This study 18 an endeavor which studies the impoct ol
consumers” demopraphic factors on brand loyalty, Here. the key
variables have been wenutied as gender, meome: and occupation,
However, most of the consumer behavior texts emphasize the
theoretical uspeets of those vanables and thewr impact on particulir
type of behavior only, but tide emphasis on practical scenano,

This cesearch presents the dig of copeeptual understanding and the
various dimensions sudh as most mifluental Incrors for brand choice.
brand preference and brund lovilyy holistucally, mrelaon wiih gender,
incorne and cecapation of the consumers. Theditferent demographical
Features and theirmiluence on brand lovalty have begn discussed based
on well delined produa categones namely FMCO and consumer
durables - Study has sepurmely analyzed the consumer behavior on
the degree of brand loyulty. when o comes wedifferent producs
categories:

The: research is based on the primary data except few secondiry
sowrces. The 100 size-of sample was taken from gampha and Colombao

Cdistriets, and they were interviewed with prepared guestionnaire. Two
products wore selected for ench product catagory. Toothpaste and pulk
gawdcr tor fast moving consumer goods (FMUGH and audio-y isual
iome apphiances and kitehen equipments were the other items
reference 1o consumer durablos.

The key findings were that there is a significant relationship between
~consumer jncoms and prand loyulty in generul, and consumers’
pecupation s significant in the context of consumer durhles’ hrand
loyalty, and finelly, gender was a considerable hrand loyalty
#E_I‘.Enﬂiﬂim! for toothpaste brands accompanied- with emotional brand
appeils.
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